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AGENDA

Sprints 1 & 2 Backlogs

Database Design & Implementation

Diagrams

Demo

The End
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SPRINTS 1 & 2 BACKLOG 
Sprint 1

• Determine the color scheme for Webpage layout.

• Implement Timeline of K4S’ history.

• Implement Update section of upcoming events. 

• Redesign Navigation Bar

• Include K4S’ Logo

• Include K4S’ mission statement.

• Include K4S’ name and logo on all web pages (near the navigation bar).

Sprint 2 

• Progress bar for tracking student attendance. 

• Redesign schedule display.

• Allow Admins to log student attendance.

• Implement registration button for users (Admin and Students)

• Implement modify schedule button for Admin accounts. 

• Implement create schedule button for Admin accounts.

• Implement view schedule button for Users. 

Second Milestone Submission 3



Second Milestone Submission 4

DATABASE DESIGN AND IMPLEMENTATION

Group1_ServiceListing: listing available services and the ability to create/modify new ones.



DATABASE 
DESIGN AND 
IMPLEMENTATION

• Group2_Attendance, Primary Key: AttendanceID: 
to track attendance, might need a new table
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DATABASE DESIGN 
AND 
IMPLEMENTATION

• Student_Profile, Primary Key: 
Email
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CLASS DIAGRAM
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DATABASE DESIGN 
AND 
IMPLEMENTATION

• CREATE TABLE 
spring2024_Group1_AdminTerminateSessi
on.StudentProfile(

• droppedStatus varchar(20) NOT NULL,

• PRIMARY KEY(droppedStatus),

• FOREIGN KEY REFERENCES 
StudentProfile(email)

• ); (temporary) -> A new table for an 
admin to be able to approve session 
termination for a user.

• Need tables for: user login info (student 
account logging in, admin logging in)
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CLASS DIAGRAM

Richard Branson
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PLAN FOR PRODUCT LAUNCH

PLANNING

Synergize scalable 

e-commerce

MARKETING

Disseminate 

standardized 

metrics

DESIGN

Coordinate e-

business 

applications

STRATEGY

Foster holistically 

superior 

methodologies

LAUNCH

Deploy strategic 

networks with 

compelling e-

business needs
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TIMELINE

Q1

Q2

Q3

Q4

Synergize scalable e-commerce

Coordinate e-business applications

Deploy strategic networks with compelling e-business 

needs

Disseminate standardized metrics
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AREAS OF FOCUS

B2B MARKET SCENARIOS

Develop winning strategies to keep ahead of 

the competition

​Capitalize on low hanging fruit to identify a 

ballpark value

​Visualize customer directed convergence​

CLOUD-BASED 
OPPORTUNITIES

Iterative approaches to corporate strategy

​Establish a management framework from the 

inside​
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HOW WE GET THERE

ROI

Envision multimedia-based 

expertise and cross-media 

growth strategies​

​Engage worldwide 

methodologies with web-

enabled technologies​

NICHE MARKETS 

Pursue scalable customer 

service through sustainable 

strategies​

Engage top-line web services 

with cutting-edge deliverables​​ ​

SUPPLY CHAINS

Cultivate one-to-one customer 

service with robust ideas​

Maximize timely deliverables for 

real-time schemas​
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SUMMARY

At Contoso, we believe in giving 110%. By using our next-

generation data architecture, we help organizations 

virtually manage agile workflows. We thrive because of our 

market knowledge and great team behind our product. As 

our CEO says, "Efficiencies will come from proactively 

transforming how we do business."​
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THANK YOU

Shariah A., Zacarea H., Justin H., Christian O.
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